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Our mission…

Every day, over 100,000 student and professional members drive change on campus and on the job.

Dear Stakeholder,
Thank you for reviewing our 2016
annual report, which covers the 
period between July 1, 2015 through
July 30, 2016.

Last year was a particularly mem-
orable year for the Net Impact
team, as we launched a revitalized
strategy for the organization.  As a
23 year-old organization, we are 
continually reinventing ourselves to
be the most relevant organization
we can for both our community and
for the society and planet.  We re-
cognize that the world is very diff-
erent than it was in 1993  when we 
were founded, and we strive to con-
stantly improve and build our 
abilities to support our community
best.

There are some things that haven’t
changed — for one, the sentiment of
mission statement remains similar to
what it has been since our early days:
“to mobilize the next generations to 
use their skills and careers to make a
positive impact on the world.”  In 
addition, we continue to focus on our
local chapters and annual conference 
as our “secret sauce” for uniting and
mobilizing a community for impact.

That said, there are a few other key
changes we’ve dedicated ourselves

you can read about in more detail in
this annual report:

1.  We are expanding our community to
include more diverse backgrounds, skills,
and perspectives.  We believe positive
change is best driven by individuals from
variant backgrounds, and thus are prior-
itizing crafting a network that is more
racially diverse; more socio-economically
diverse; and more interdisciplinary.

Liz Maw
CEO

to in this period of our history, which

2.  We are activating our audience by
providing more programs for chapters and
individuals across our network. While we 

3.  We are bringing the magic of our annual
conference to life through more local 
events.  We have launched a new local event
series in partnership with our chapters called
Net Impact Local, and we have been pleased
to work with a number of our funders to bring
dynamic events and workshops to local com-
munities.

All of this, and more, has kept the team at 
Net Impact Central and our local community 
of nearly 300 chapters busy and energized 
for the future.  Please join me in reviewing 
our great progress of the last year, and in 
partnering with us to drive forward even 
more impact in the year to come.

We mobilize new 
generations to 
use their skills 
and careers to 
drive transforma-
tional social and 
environmental 
change.

will continue to support our chapters to 
initiate and lead their inspiring local priori-
ties, we believe we can do more to unite the 
Net Impact network to collectively tackle 
issues like race, climate change, and food 
systems.



Net Impact is…

a global community 
driving change
At the heart of our community are more than 100,000 student and professional leaders from 

298 volunteer-led chapters across the globe working for a sustainable future.

298
chapters*

40,000+
chapter members

94% 
of top 50 MBA programs have a chapter

95% 
are committed to making a difference through their careers

84% 
agree that their friends/family look to them for sustainability and social insights
and knowledge

2,292 
local chapter events

1,255 
chapter leaders

2,371
conference attendees

298 Global 
Chapters*

Our Chapters

53% Graduate

33% Undergraduate

14% Professional

Chapter Growth

298 Chapters*

1993

2000

2005

2008

2016

115

219

52

6

*Total global chapters as of June 30, 2016

1% Community Colleges

101,275
members

2011 281
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Net Impact is a global community of stu-
dents and professionals who want to
become the most effective change 
agents they can be.

Net Impact is becoming increasingly an interdisciplinary and diverse 
network.  While we continue to support our MBA and business chapters 
we are seeing growth in the diversity of our members and the skill sets 
they bring to the table.  We have over 45 new networks growing 
within Community Colleges, Historically Black Colleges & Universities, 
and Hispanic Serving Institutions.  We are bringing together engineer-
ing, design, computer science and business together to collaborate on 
the major social and environmental changes.



 

 
 

ACTIVATE
Our programs offer emerging leaders
the skills, experiences and connections they
need to make a lasting social and environ-
mental impact now and throughout their
careers.
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This year Net Impact has inspired collective action by activating our com-
munity through our leadership programming for chapters and individuals 
across our network.  While we continue to encourage our chapters to initi-
ate and lead their own projects for local impact, our leadership programs 
focus on preparing people to build their skills to stand out as an impact 
leader and find their path to make a difference now and throughout their 
careers.



ACTIVATE

Forward Food
During the inaugural Forward Food Competition, participants tackled a wide 
range of issues in our ecosystem - food waste, unsustainable farming, recidi-
vism to name a few.  The program gave participants the chance to launch a 
new sustainable product or service within the food and beverage category 
and present an innovative food solution in front of industry experts.

The response to Forward Food competition was overwhelmingly positive 
with over 140 applicants striving to define the future of food.

Toyota Next Generation Mobility Challenge

Net Impact partnered with Toyota to launch the Next Generation Mobility 
Challenge to inspire millennials to generate solutions for critical mobility needs 
focused on community, connectivity and sustainability.  Nearly 670 students 
from 60 colleges and universities across the country participated in fifteen 
campus events during the Challenge, pitching 154 ideas.

Members of the winning team received internship placements on Toyota’s 
Partner Robotics team to support efforts to advance the freedom of mobility 
for all.



ACTIVATE

Up to UsGet REAL
To increase awareness of racial inequity and bias, Net Impact convened a 
series of conversations across the country by piloting two different methods 
1) The Get REAL cohort and 2) The Get REAL curriculum.  Over 90% of Get 
REAL fellows reported that they engaged more than 5 people in racial 
equity awareness activities and 100% of Get REAL curriculum respondents 
agreed/strongly agreed that the workshop improved their understanding of 
implicit racial bias.

Overall, we experienced some amazing successes and most importantly, we 
gained tons of critical learning that we will apply to improving Impact Race 
programming moving forward.

Up to Us encourages students to build a movement to raise awareness and 
engagement on America’s long-term fiscal and economic challenges.  This 
year over 50 student teams at colleges and universities across 28 states en-
gaged more than 30,000 of their fellow students through in-person out-
reach, events and activities on campus.  The teams also gathered nearly 
16,000 signatures to a pledge affirming that the millennial generation has an 
important role to play in securing a strong fiscal future for the country.

Up to Us continues to inspire action among millennials, the generation most 
impacted by the nation’s long-term fiscal and economic health.
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Net Impact believes in our collective po-
tential to change the world.

By convening our network through national and re-
gional conferences, we inspire collective action across 
the world and in our own communities.  These events 
provide opportunities to learn about the latest trends 
and most inspiring stories in social change and engage 
with current future impact leaders.



CONVENE

NI15 Net Impact Local
Our 2015 Net Impact Conference convened nearly 2,400 student and profes-
sional leaders with the theme of “Game On” to tackle the world’s toughest 
social and environmental challenges.  Our keynote speakers featured corpo-
rate leaders, nonprofit visionaries and ground-breaking entrepreneurs all of 
whom are transforming the world in their industries in unique and inspira-
tional ways.  Attendees were also able to participate in over 80 breakout 
sessions and meet 100 forward-thinking companies and organizations at the 
Net Impact Expo.

Net Impact Local events are signature chapter-lead events that are strength-
ened and supported by Net Impact Central.  Chapters that host Net Impact 
Local regional conferences agree to follow our event criteria, branding guide-
lines and attendance parameters.  In return, we are delighted to provide access 
to our robust Net Impact Local toolkit, staff support and marketing for the 
event via our digital channels.

This year there were six Net Impact Local events and a total of 607 regional 
conference attendees all striving to make a positive impact on the world.



Partnering to improve the world*

$100,000+
Peter G. Peterson Foundation
Toyota
Pacific Gas and Electric
  Company (PG&E)
Symantec Foundation
National Park Service
DuPont Pioneer
Newman’s Own Foundation
Hult Prize Foundation
Autodesk Foundation

$50,000+
The Kaiser Permanente National
  Community Benefit Fund
Monsanto Company
ExxonMobil
Wal-Mart Stores, Inc.
Levi Strauss & Company
Bank of America
Southwest Airlines
Starbucks Corporation
Campbell Soup Company

$25,000+
John D. and Catherine 
  T. Macarthur Foundation
General Mills Inc.
International Paper
3M
Amazon
Amcor
Boeing
The Coca-Cola Company
Dell
Happy Family
Hewlett Packard Enterprise
Intel Corporation
Johnson & Johnson
Unilever
Microsoft
National Cattleman’s Beef
  Association
Outerwall
REI
Target
The Walt Disney Company

$2,000+
Rodan + Fields
Recyclebank
Closed Loop Fund
Sustainable Forestry Initiative
Ron Gonen
Seth Goldman
Moxie Foundation
Lila Preston
The Timberland Company
Cecily Joseph
Kathrin Winkler
Laura Asiala
Marc Gunther

* This list of partners supported the organization during fiscal year 2016 (from July 1, 2015 — June 30, 2016)

$10,000+
Avon Products Inc.
Best Buy
The Mosaic Company
Brown-Forman
KPMG
McKesson Foundation
Opportunity Finance Network
Weyerhaeuser
Plum Creek
TD Bank
OneEnergy Renewables
LinkedIn
Accenture
Jennifer Walske

$1,000+
The Annie E. Casey Foundation
Peter Haas
Michael Schrieber
Dave Stangis
Carol Cone
Jim Schorr

$50+
Kirsten Saenz Tobey
Paulette Frank
Teresa LeFevre
Anne Roosevelt
Jason McBriarty
Steve Schein
Adam Hammes
Kate Hamilton
Marcus Chung
Asheen Phansey

Net Impact is grateful for the sup-
port of our partners, from forward-
thinking businesses to nonprofits.  
We work closely with partners in a 
variety of sectors to expand our net-
work, create potential activations and 
convene our community of highly 
committed student and professional 
leaders in real-world settings.  To-
gether, we make net impact that 
transforms lives, organizations and 
the world.



Statement of Activities, Year Ended June 30, 2016

 REVENUE AND SUPPORT UNRESTRICTED RESTRICTED  TOTAL-$

Corporation and government support and service  1,213,224 1,076,000  2,289,224

Foundation grants  1,323,239  1,572,997

Conference  654,088   654,088

Membership dues 64,914    64,914

Job Board  46,820    46,820

Individual philanthropy  42,893   42,893

Chapter dues  34,100    34,100

Advertising 26,735    26,735

In-kind contributions  10,200    10,200 

Interest, dividends, gains, and losses  847    847

TOTAL REVENUE AND SUPPORT 2,343,579   2,399,239   4,742,818

Net Assets released from restriction  2,380,933   (2,380,933)  

TOTAL REVENUES & NET ASSETS   4,724,512   18,306   4,742,818

   

 EXPENSES

Program services  3,592,672   3,592,672

General and administrative  612,709    612,709

Fundraising 518,911    518,911

TOTAL EXPENSES 4,724,292    4,724,292

CHANGE IN NET ASSETS
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18,306

 

18,526

NET ASSETS, BEGINNING OF YEAR  711,312

 

 377,436

 

1,088,748

NET ASSETS, END OF YEAR 711,532

 

395,742

 

1,107,274

Statement of Financial Position, Year Ended June 30, 2016
 

 ASSETS    TOTAL-$

Current Assets    

Cash and cash equivalents   1,195,255

Accounts receivable   93,969

Prepaid expenses   32,588

TOTAL CURRENT ASSETS   1,466,551

Deposits   79,198

Property and equipment, net   157,037

TOTAL ASSETS   1,682,786

    LIABILITIES AND NET ASSETS

Liabilities    

Accounts payable and accrued liabilities   111,008

Deferred revenue   314,953

TOTAL CURRENT LIABILITIES   425,961

Deferred rent   149,551

TOTAL LIABILITIES   575,512

NET ASSETS   

Unrestricted   711,532

Temporarily restricted   395,742

TOTAL NET ASSETS   1,107,274

TOTAL LIABILITIES AND NET ASSETS    1,682,786

 249,758

-

Board of Directors as of June 2016

 

 
Cecily Joseph
Vice President, Corporate Responsibility
Symantec Corporation

Kirsten Saenz Toby
Founder & Chief Impact Officer
Revolution Foods

Jason Saul
Founder & CEO
Mission Measurement LLC

Steve Schein
Senior Leadership Consultant
Faculty, Southern Oregon University
   School of Business

Michael Schreiber
Chief Operating Officer
Robert F. Kennedy Human Rights

Dave Stangis
Vice President, Public Affairs and
   Corporate Responsibility
Campbell Soup Company

Jennifer Walske
Program Director and Associate 
   Professor
University of San Francisco

Joe Whinney
Founder & CEO
Theo Chocolate

Laura Asiala
Vice President, Public Affairs
PYXERA Global

Carol Cone
CEO
ON PURPOSE

Paulette Frank
Vice President, Sustainability and 
   Environment, Health & Safety
Johnson & Johnson Consumer 
   Companies, Inc.

Ron Gonen
Co-Founder and CEO
Closed Loop Fund

Kathrin Winkler
Chief Sustainability Officer
EMC2

Contributions receivable 124,739



Net Impact 
1333 Broadway. Suite 250

Oakland, CA 94612

(415) 495-4230

netimpact.org

@netimpact


